
	 Master International Media Cultural Work (IMC)    � Master
Admission requirements: Semester 1 Semester 2 Semester 3 Semester 4 Professional perspectives:

The sizes of the modules correspond to an average study and learn effort. For successfully completed modules, credit points are awarded – as a general rule 60 CP per year.
Farblegende: 	  Electives         Final thesis         Industrial placement         Compulsory modules	  

The Master degree qualifies for

•	 Career as upper-level civil servant

•	 Commencing doctoral studies

•	 Executive and expert positions, e.g. in cultural and 
social institutions, media, private foundations, and 
public service

Exemplary professional activities:

•	 Executive functions (e.g. as cultural managers, dra-
maturges, cultural editors, art educators)

•	 Freelance (e.g. as curators, consultants, cultural 
publicists, exhibition designers)

•	 Researchers (e.g. with independent scientific or 

	 scholarly projects)

Master Module,
30 CP

•	 Required for admission is a diploma or bachelor de-
gree within the fields of digital media, media culture, 
or media pedagogy. Applicants with a degree in e.g. 
media design, media informatics and technology, 
media management, journalism, or related fields (e.g. 
cultural management, social pedagogy, social work, 
design, art history, musicology) will be screened for 
eligibility, as will those applicants with a grade point 
average below 1.9 (or German standard equivalent).

	 The eligibility assessment includes the final grade 
point average of the bachelor’s degree or diploma, 
practical experience, and a letter of motivation. 
A good command of English is also required.

	 If the bachelor’s degree has earned 180 ECTS  
(or equivalent), an industrial placement must be 
completed during the study.

	 More details on the admission requirements: 
imc.mediencampus.h-da.de

	

Industrial  
Placement  
(only for gra-
duates with an 
amount of  
180 ECTS or 
equivalent), 
30 CP

Transdisciplinary 
Media Cultural 
Project (1),
15 CP

Transdisciplinary 
Media Cultural 
Project (2),
15 CP

Elective 3,
5 CP

Elective 2,
5 CP

Elective 1,
5 CP

Elective 6,
5 CP

Elective 5,
5 CP

Elective 4,
5 CP

http://imc.mediencampus.h-da.de

